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Jacobsen® Shines at Golf Industry Show in Atlanta 
 

CHARLOTTE, N.C. (February 17, 2006) – Jacobsen® and E-Z-GO teamed together at the 2006 GIS 

Show in Atlanta to produce one of the most unique booths in the show’s history.  Visitors were treated 

to a GIS-first as the Jacobsen/E-Z-GO booth was transformed into a golf course setting complete with 

undulating greens, clubhouse, landscaping, patio, sounds of the game and more.  

 

“As we mark Jacobsen’s 85th anniversary this year, we wanted to commemorate our rich history in the 

game of golf,” said Jacobsen marketing director Karla Cuculi. “What better way to celebrate that 

history than with a golf-themed booth. It not only adds an element of entertainment for our guests, 

but it sends the message that Jacobsen is a name synonymous with golf and superior performance.” 

 

Jacobsen’s 85 years of history in the industry was on display in many forms, including a 17-foot 

banner draped over the clubhouse. The 85th anniversary logo was also prominently featured on 

commemorative caps that Jacobsen has now become well-known for. As the show opened, Jacobsen 

employees lined up at the entrance of the booth to meet the massive demand for the caps - hundreds 

were given away in the first few minutes.  

 

Ryan Weeks, VP of engineering and product management, announced handle and clutch upgrades to 

the PGM®22 and GK® 500 series. A video displaying the InCommand™ control system looped inside 

the clubhouse, generating positive buzz throughout the show. The new variable speed control feature 

had people talking about its many benefits.   

 

“GIS was a huge success for us,” said Cuculi. “We’re very excited about the incredible response we 

received and we are going to continue capitalizing on the momentum gained from the show.” 

 

About Jacobsen 

Jacobsen manufactures a full range of vehicles and turf maintenance equipment for golf, turf, 

professional lawn care, sports field, municipal and industrial applications. The company markets Bob-

Cat®, Brouwer®, Bunton®, Cushman®, Jacobsen®, Ryan® and Steiner™ brand products internationally 

through an extensive distribution network. Jacobsen is a Textron company. Additional information is 

available at www.jacobsen.com. 
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About Textron 

Textron Inc. (NYSE:TXT) is a $10 billion multi-industry company with 46,000 employees operating in 

36 countries. The company leverages its global network of aircraft, industrial and finance businesses 

to provide customers with innovative solutions and services. Textron is known around the world for its 

powerful brands such as Bell Helicopter, Cessna Aircraft, Jacobsen, Kautex, Lycoming, E-Z-GO and 

Greenlee, among others.  More information is available at www.textron.com. 
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